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POWER OF PRINT  
GOES VIRTUAL!

The 10th annual Power of 

Print seminar, taking place on 

Tuesday 3rd November, was 

always expected to feature an 

exciting spin to celebrate this 

special anniversary. A fully 

virtual seminar was perhaps 

unexpected, but the possibilities 

and opportunities for just such an 

event are no less exciting. 

The seminar – organised 

by Two Sides and the BPIF, 

in partnership with Canon, 

Fedrigoni and Printweek – will 

bring together 8 leading experts 

from across the spectrum of 

print, publishing, paper-based 

packaging and beyond.



DISCOVER THE FUTURE OF PRINT
Print and paper products have played an essential role during the coronavirus crisis, from governments using direct mail 
to safely reach vulnerable households, to newspapers and magazines providing crucial information and much-needed 
enjoyment to people in their homes. Print advertising has delivered trusted messages from brands to their customers, while 
paper packaging has safely delivered the growing rise in e-commerce. 

Even in a dramatically changing landscape, the power of print remains unassailable and this year’s seminar will highlight the 
opportunities, and challenges, for print and paper products in this new world.

LEARN MORE

For bookings and all other information,  
please get in touch:

 > WWW.POWEROFPRINT.INFO

 > INFO@POWEROFPRINT.INFO

 > 01327 262920

 > @POWER_OF_PRINT   

 > #POP20

BOOK NOW

Not limited by capacity or geography, the virtual PoP 
seminar offers an excellent opportunity for all members 
of the print, publishing and allied industries to join and 
unite in knowledge. 

Power of Print tickets for members of Two Sides and/or 
BPIF cost just £29, and non-members only £39. 

A special offer of 3-for-2 is available to all attendees. 

BOOK NOW!

SCAN WITH YOUR 
PHONE’S CAMERA

https://powerofprint.info/?utm_source=pop&utm_medium=brochure&utm_campaign=cta
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10:00

WELCOME

JONATHAN TAME, TWO SIDES

10:10

HOW THE INDUSTRY HAS ADAPTED TO THE 
PANDEMIC AND WHAT LIES AHEAD IN 2021

CHARLES JARROLD, BPIF

Charles will look at what happened during lockdown, how the 
sector responded, and as it scales operations back up, he’ll look 
at what’s changed, what issues are most affecting the sector now, 
and give a personal take on what opportunities and challenges the 
future may hold.

10:30

COVID-19: THE FACEBOOK POST VERSUS ACTUAL 
REAL POST

MARK DAVIES, WHISTL (DOORDROP MEDIA)

Roll up! Roll up! Pick yourself a ringside seat for today’s bout to 
learn how the coronavirus pandemic turned out to be a tipping 
point for Facebook and how the audience at home taught a new 
generation of marketers a thing or two about print marketing.

10:50

TEA BREAK!

SESSION 1 (10:00 - 12:00)

ADD PRINT, ADD POWER

11:00

BOUNCING BACK: HOW MAGAZINE MEDIA CAN 
HELP ADVERTISERS PLAN FOR RECOVERY

SUE TODD, MAGNETIC

As the advertising community resets after the cautious months 
of lockdown, we look at the role that magazines play in helping 
brands build for the future. We’ll be sharing some new insight 
from Magnetic and Kantar that looks at how advertisers can 
use magazine media to build stronger and more meaningful 
connections with their target audience, and in turn boost sales.

11:20

A WORLD WITHOUT NEWS

DENISE TURNER, NEWSWORKS

Denise Turner will present the findings from Newsworks’ latest 
major research study into the value of trusted news sources as 
reader numbers have reached record new highs. In a world awash 
with fake news and misinformation, Denise will explore the unique 
and trusted role that news brands are increasingly playing in 
today’s society.

11:40

PANEL DISCUSSION AND Q+A

DARRYL DANIELLI, PRINTWEEK

Darryl will host a discussion with our morning speakers and ask 
questions from the audience. 
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14:00

WELCOME BACK

JONATHAN TAME, TWO SIDES 

14:05

THE GLOBAL AND EUROPEAN ECONOMIC 
OUTLOOK – WHAT NEXT?

ANDREA BOLTHO, OXFORD ECONOMICS

The world and Europe are recovering from the severe recession 
induced by Covid-19. Barring a renewed wave of infections, the 
recovery should continue, but the world in future will not look 
quite the same. Output will be lower than it would otherwise 
have been, long supply chains, international business travel and 
world trade more generally will be growing more slowly while 
the opposite will be true for re-sourcing, work from home and 
digitalization. 

14:30

THE DRIVE TOWARDS MORE SUSTAINABLE 
PACKAGING

CÉDRIC MOULIN, NESTLÉ

As has become customary at the Power of Print in recent years, a 
speaker representing a brand’s packaging strategy will join the bill. 
This year the seminar will welcome Cédric Moulin, Purina EMENA 
Packaging Platform Manager at Nestlé, the world’s largest food 
& beverage company. Cédric will share Nestlé’s environmental 
commitment and the company’s strategy to move towards 
more sustainable packaging, including the introduction of paper 
wrapping and paper bags.

SESSION 2 (14:00 - 16:00)

THE BIG PICTURE

14:55

TEA BREAK!

15:05

THE FUTURE OF PRINT IN A SUSTAINABLE WORLD

AISLING RYAN, WPP

The world is at an inflection point with four simultaneous and 
inter-related existential challenges: Covid-19, the climate crisis, 
global economic meltdown and rising inequality. In this context, 
we will explore the future of print including accelerating circularity, 
raising climate ambition and shifting from iterative to moonshot 
innovation while maintaining its unique and emotive role in our 
everyday lives.

15:30

THERE ARE SOME GREAT REASONS TO  
LOVE PAPER

JONATHAN TAME, TWO SIDES EUROPE

The Two Sides campaign has successfully been busting the myths 
about paper for nearly 15 years. Jonathan will present the hugely 
popular Love Paper initiative and explain how businesses and 
brands can use the new consumer-friendly Love Paper logo to 
help promote the sustainability of print and paper.

15:55

CLOSING THOUGHTS

JONATHAN TAME
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CHARLES JARROLD
CHIEF EXECUTIVE

BPIF
Charles Jarrold is CEO for the BPIF and has held the 
position since January 2015. Charles has been involved in 
the print and media sector since the early 1990s. 

Qualifying as an accountant with Ernst and Young, he 
worked in the publishing sector in London for 10 years, 
moving to Norwich in 1998 to join the print division 
of family owned Jarrold and Sons Ltd, where his roles 
included Print Division Finance Director, Operations 
Director and Managing Director, before the sale of the 
division to a management buy-in team. 

Prior to joining the BPIF Charles worked for St Ives plc as 
Divisional Managing Director of their web offset division, 
prior to its sale, and he has concentrated on developing 
his skills and experience in on-line and e-commerce, 
particularly concentrating on the intersection of on-line 
and print. These experiences have enabled Charles to 
develop an excellent understanding of both print and 
digital, and a belief that these will continue to present 
both opportunities and challenges to the print sector.

SUE TODD
CEO

MAGNETIC
Sue Todd launched Magnetic, the marketing agency 
for magazine media, in March 2015, to help customers 
get the very best return from their advertising spend 
with magazine media. Working with the UK’s largest 
consumer publishers, Sue and the Magnetic team have 
a remit to champion the power and vitality of magazine 
media in all its forms to the marketing and advertising 
community. 

Sue began her career at EMAP in the research team, 
working through the ranks to become Marketing and 
People & Culture Director. From there she spent two 
years as Marketing Director at CBS Outdoor (now 
Global), before running specialist brand and culture 
consultancy Wonder for seven years, where her clients 
included Channel 4, Harrods, MEC, Mediacom, Maxus, 
Primesight and Grey. 

She is a non-exec Director on the board of The Big 
Issue and in her spare time – when not restricted by the 
pandemic – enjoys the theatre, podcasts, singing and 
cycling.
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MARK DAVIES
MANAGING DIRECTOR

WHISTL (DOORDROP MEDIA)
Mark is responsible for ensuring the growth of Whistl’s 
door drop business, formerly known as TNT Post. Prior 
to becoming Managing Director, Mark occupied several 
key sales roles at the company, which he joined in 2003. 
Before this Mark spent 10 years seeing the world in the 
travel and leisure industry and has lived and worked in 
Santa Barbara, Boston, Amsterdam and Barcelona.

Mark is President of ELMA (the European Letterbox 
Marketing Association), sits on the DMA Print Council 
and the Board of JICMail and speaks regularly on the 
door drop industry both in the UK and across Europe. 
Mark is married with a daughter aged 12 and a seven-
year-old son and lives in Oxfordshire. He still enjoys 
travelling, writing and squash.

DENISE TURNER
INSIGHT DIRECTOR

NEWSWORKS
Denise has worked in communications research for 
almost 30 years, and loves the fact she gets to ask 
why for a living. After working in full-service and media 
agencies, she joined Newsworks in April 2015. She has 
delivered several award-winning projects as part of her 
role overseeing the insight programme at the marketing 
body for national news brands. She has authored a 
number of books and reports on communications 
effectiveness and regularly presents on conference 
platforms. In 2009 she was elected a Fellow of the IPA, 
in recognition of her services to the advertising industry.
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ANDREA BOLTHO
EMERITUS FELLOW OF MAGDALEN 
COLLEGE, OXFORD, AND DIRECTOR OF 
OXFORD ECONOMICS
Educated in Italy and at the Universities of London 
(LSE), Paris and Oxford. From 1966 to 1977 at the 
OECD’s Department of Economics and Statistics. In 
1973-74 Japan Foundation Fellow at the Research 
Institute of the Economic Planning Agency, Tokyo. 
From 1977 to 2007, Fellow and Tutor in Economics at 
Magdalen College, University of Oxford. Since 2008 
Emeritus Fellow.

At various stages, consultant to the World Bank, the 
OECD and member of the Academic Council of the IFO 
Institute, Munich, as well as Visiting Professor in various 
European universities. Has been a Member of the Board 
of Finmeccanica and is a Director of Oxford Economics.

AISLING RYAN
MANAGING PARTNER,  
GLOBAL CONSULTING PRINCIPAL

THE CORPORATE PRACTICE AT WPP
Aisling Ryan heads up The Corporate Practice at WPP 
and specialises in providing global advisory services 
to corporate, government and NGOs to maximise 
impact in their sector and society. She also leads WPP’s 
relationship with the United Nations working across the 
UN SDGs, UNFCCC, W.H.O and UN Women. She also 
represents WPP at the World Economic Forum Industry 

To date, Aisling has worked with the United Nations 
and the UNFCCC with a focus on the SDGs and climate 
change. In 2018, Aisling pioneered The People’s Seat, 
providing an unprecedented opportunity for people 
around the world to have their voices directly heard by 
world leaders with #TakeYourSeat. The campaign was 
launched by Sir David Attenborough and dominated 
global media as the top news story. It was recently 
honoured at the UN SDG Awards. 

Aisling’s work has been awarded with multiple creative 
and effectiveness awards including Gold Cannes Lions, 
D&AD Pencil and the Grand Prix at the Marketing 
Society Awards. She was recognised in the 2019 HERoes 
Women Role Model Awards Top 100 List of Senior 
Executives.
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CÉDRIC MOULIN
PURINA EMENA  
PACKAGING PLATFORM MANAGER

NESTLÉ
Cédric Moulin, currently Packaging Platform 
Manager EMENA for Nestlé Purina has more than 
20 years of experience in Project Management and 
Packaging Industrialization. He has held different 
international positions as manager within Nestlé 
Group for various businesses such as Waters, 
Ready to Drink and now Petcare.

He defines himself as passionate to deliver with 
his team new packaging solutions that deliver 
consumers’ expectations within challenging 
industrial constraints.

Since the beginning of 2020 he focusses on 
developing and implementing the Packaging 
Sustainability Roadmap for Purina EMENA.

JONATHAN TAME
MANAGING DIRECTOR

TWO SIDES EUROPE
Jonathan Tame is Managing Director for the global Two 
Sides campaign, which promotes the sustainability and 
attractiveness of print, paper and paper packaging.

With 30 years experience in this sector working for 
paper manufactures, merchants and printers. Previously 
Head of Environment for PaperlinX merchants, and 
an advisor to the UK Government on sustainable 
procurement for print and paper.



Today there’s so much choice for brands when it comes 
to marketing channels – especially with the rapid shift to 
digital. They are still trying to figure out the best means 
for boosting customer engagement – to reach consumers, 
retain them and grow their loyalty. And we all know that 
valued customers are the greatest brand ambassadors.

PRINTED COLLATERAL HAS GREAT 
POTENTIAL TO MAKE AN IMPACT 
AND LEAVE A LONGER-LASTING 
IMPRESSION.

Stand-out formats, textures and sizes can help to increase 
attention and spark the senses because paper is tactile. 
And clever personalisation can enhance the customer 
experience, encouraging consumers to respond or take 
action. 

The great thing about print-on-demand is that it offers 
the immediacy and cost efficiency of an email, but with 
more creativity and emotional impact. But it’s up to our 
customers, the print service providers, to start having these 
conversations with brand owners about creating clever, 
stand-out collateral. 

We’re proud to work collaboratively with Two Sides and 
be part of this event, helping to set print’s agenda in 
the wider communications industry. For me, it’s always 
been the quality of the speakers, discussion topics and 
professionalism that make the annual Power of Print 
seminar a must-attend event for anyone in the industry – 
and I’d say even more so this year.

It’s been a time of tremendous pressure for all of us 
and this event gives us the much needed opportunity 
to come together as an industry – across print, paper, 
publishing, packaging and media. Here, we can foster the 
kind of innovative ideas we need to support each other 
and reinvigorate our industry within a rapidly evolving 
landscape. 

They need to advise them on how print can be used in 
combination with digital marketing to engage customers 
and drive response. 

If they start by understanding their customers’ wider 
business and marketing challenges, they can move beyond 
just fulfilling orders. It means they can start to recommend 
and deliver marketing materials that add value and make a 
genuine difference to their bottom line. Now is the time to 
start knocking on brands’ doors and showing them print’s 
potential. 

What’s great is that we can inspire the community with 
living examples of print’s potential and how it’s helping to 
unlock new opportunities. It also offers a great speaker 
line-up. There’s a host of industry experts that share their 
thoughts and experiences, so you can take away valuable 
insight, best practices and ideas for new ways of working. 

If every delegate comes away from the seminar with just 
one piece of information that enables them to take positive 
steps in their business, then it’s delivered a huge amount of 
value.

SCAN TO DISCOVER FIVE 
WAYS PRINT CAN ENHANCE 

MARKETING CAMPAIGNS 

A MESSAGE FROM OUR SPONSORS

MARK LAWN
DIRECTOR OF PROFESSIONAL 
PRINT SOLUTIONS

CANON EUROPE

https://www.canon.co.uk/business/insights/articles/five-ways-print-can-enhance-marketing-campaigns/?utm_campaign=power+of+print&utm_medium=press&utm_source=article&utm_content=advertorial


As Europe’s #1 speciality paper manufacturer, 
Fedrigoni has been inspiring customers with our 
papers for more than 130 years. 

But, it’s in combination with print and finishing 
techniques that our papers convey messages like 
no other communication medium. We are therefore 
delighted to once again support the Power of Print 
seminar. 

SIMON 
PILKINGTON
DIRECTOR 

FEDRIGONI UK

Consumers are becoming increasingly aware of the 
sustainable nature of printed communications and we 
are constantly innovating to cater to these requirements. 

ENVIRONMENTAL SUSTAINABILITY 
IS AT THE FOREFRONT OF OUR 
PRODUCTION PROCESSES AND WE 
HAVE REDUCED THE USE OF FRESH 
WATER FOR EACH KILO OF PAPER BY 
MORE THAN 50%. ADDITIONALLY, THE 
FEDRIGONI MILLS HAVE REDUCED CO2 
PRODUCTION EMISSIONS BY 30% AND 
ALMOST HALVED THOSE INVOLVING 
NITROGEN OXIDES, THE SO CALLED 
NOX. 

Here in the UK, Fedrigoni offers more than 3,000 
products, some of which are available for next day 
delivery, such as the 50% recycled Symbol Freelife Card 
used for the cover of this brochure. 

We have an excellent selection of recycled products in 
coated, uncoated, tinted and speciality areas. Coupled 
with our ability to Carbon Balance any product, we 
believe we have the best options available to suit all 
environmental objectives.

We also provide a number of benefits, including a 
dedicated sample and paper advisory service, a direct 
sales order line and team equipped with specialist 
knowledge and experience to guide customers through 
the extensive range of Fedrigoni products.

WE STRIVE TO COMMUNICATE  
THE VERSATILE MEDIUM OF PAPER; 
TOGETHER WE CAN ENTHRAL 
CUSTOMERS WITH  
THE POWER OF PRINT!

This brochure is printed on:

Cover: Symbol Card Eco 100% recycled, 360g/m
Text: Arena Extra White Smooth 170g/m



8 LEADING EXPERTS FROM ACROSS THE SPECTRUM OF PRINT, PUBLISHING
AND PAPER-BASED PACKAGING WILL INSPIRE AND INFORM THE AUDIENCE

WITH THEIR TAKE ON WHAT THE FUTURE HOLDS.
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>  2 INSPIRATIONAL SESSIONS  <

>  DIVERSE & LEADING SPEAKERS  <

>  TICKETS FROM ONLY £29  <
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